The Global Natural Health Products Industry

In 2003, Nutrition Business Journal (NBJ) estimated the global nutrition market to be approximately $172 billion (Ferrier, Grant. 2004, NBJ's Nutrition Industry Supply Snapshot. Presented at Natural Products Expo West 2004, Anaheim, CA). NBJ has identified the primary markets for natural health products and functional foods as the United States, Europe, Japan and Asia. These countries also represent the principal export markets for Canadian products. Since the U.S. is Canada’s largest trading partner, it is the easiest market for Canadian nutritional companies to penetrate. Canada accounts for 3% of the global market.

$172 billion 2003 Global Sales by Region
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Source: Ferrier, Grant . 2004, NBJ's Nutrition Industry Supply Snapshot. Presented at Natural Products Expo West 2004, Anaheim, CA.

	2001 Global Nutrition Industry ($million in consumer sales)
	 
	 
	 
	 

	 
	 
	 
	 
	 
	 
	 
	 
	 

	 
	US
	Europe
	Japan
	Canada
	Asia
	Latin America
	Rest of World
	Global

	Vitamins & Minerals
	7,410
	5,610
	3,300
	540
	1,640
	740
	1,070
	20,310

	Herbs & Botanicals
	4,180
	6,310
	2,380
	400
	3,590
	290
	580
	17,730

	Sports, Meal, Hom & Spec
	6,170
	2,580
	1,360
	290
	1,150
	290
	540
	12,380

	Total Supplements
	17,760
	14,500
	7,030
	1,230
	6,380
	1,310
	2210
	50,420

	 
	 
	 
	 
	 
	 
	 
	 
	 

	Natural/Organic Foods
	12,560
	10,910
	3,500
	850
	940
	920
	1,000
	30,680

	Natural Personal Care
	4,120
	4,120
	2,260
	360
	970
	330
	310
	12,480

	Functional Foods
	18,500
	18,150
	14,580
	1,720
	1,740
	440
	1,460
	56,580

	Total Nutrition
	52,940
	47,690
	27,360
	4,160
	10,030
	3,000
	4,980
	150,160

	 
	 
	 
	 
	 
	 
	 
	 
	 


Source: Nutrition Business Journal. 2003, Global Nutrition Industry 2002. Vol6, No 8/9. 
Generally, the largest markets for nutraceuticals and functional foods are countries or regions with greater levels of economic development or more sophisticated economies.  These areas are characterized by higher levels of education and greater personal wealth.  Traditional use of herbal remedies is also a factor that impacts consumption by region. Asian countries are large consumers of nutraceuticals and functional foods for cultural reasons and many of the products we use today have their roots in ancient Chinese medicine.  In North America, we often call these products “alternative” therapies, while in Asia they are considered “traditional” therapies.  As a result, Asian countries use therapies more in their natural state (i.e. dried herbs and roots) while North Americans use more products in a processed form (i.e. capsules and liquid extracts).

As a function of gross domestic product or per capita spending, Japan is the major market for functional foods.  Finland has a higher per capita spending on functional foods, but its market and economy are much smaller.  Other nations with proportionally larger markets than the U.S. as a function of GDP include Sweden, Switzerland, and the United Kingdom.  Combined, the U.S., Japan and European functional foods markets represent over 85% of global sales.

Global Sales by Category

$172 billion 2003 Global Sales by Category

Categories within the $172 billion dollar global nutrition industry include functional foods, natural and organic foods, supplements and personal care products.
	Functional Foods
	$63.6 B

	Natural and Organic Foods
	$34.4 B

	Supplements
	$60.2 B

	Personal Care
	$13.8 B
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